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ABSTRACT

Promoting Thammasat University (TU) Library resources and services by email
publicity is a rapid, convenient, easy, and low-cost channel for delivering information to target
groups. The TU Library uses Survey Monkey and MailerLite email marketing for public relations. A
November 2022 user satisfaction survey about promoting library resources by email indicated that
for 94.75% of users, email contributed to the use of resource services and 74.42% of respondents
opted to continue receiving TU Library email updates. Public relations by email remains a vital
communication channel for libraries interested in sustainable development and service
improvement. Email systemic functioning can make delivery more efficient, on target, and pertinent
than by other channels. As a result, library information resource awareness has increased. In
addition, librarians may tabulate statistics and reports to manage effective distribution of library

information resources and services.
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