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All New KKU Libraries on Digital Branding
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ABSTRACT

Academic Resource Center, Khon Kaen University was develop and modify

the operation of a modern library easy to access. Meet the needs of the library's
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main goal is to keep the Gen Y group is a " Learning center of a new generation
through the development of public relations , public relations and customer service
users to be able to win even more . And channels to reach consumers directly
through the Social Network are the main channel of communication with the target
audience. Includes an image library to be interesting and attract users. To participate
in the activities of the library including access to library services through online. By
doing the following : 1) Define color and emblem of the library, 2 ) Determine the
KKU Library to use the library, and it is to feel friendly 3 ) Media production items
with logo 4 ) Online Media : a short video clips 5) Publishing : use informal language
6 ) Use online media to communicate with users mainly 7 ) The activities users
engage via Social Network 8) Open to listening to the needs to achieve maximum
satisfaction of the clients 9) Improved website meets a modern audience results
showed that modifying the appearance of all . Whether modifications are much more
flexible. Modification services to meet the needs of the clients. The introduction of
new technologies. Encourage patients to have access to information resources in all
formats. Library branding and concept development libraries used in the Social
Network to create a memorable online media library to achieve a good image of the

library. To move to the "Learning center of a new generation”, in the further.
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